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BY HAIRDRESSERS, FOR HAIRDRESSERS
This statement defines TIGI's commitment to the hairdresser.
The hairdresser is at the heart of TIGI.

TIGI has a long heritage of education, with a dedicated and
authentic desire to work with the professional hairdresser. Through
world-class education programmes, the TIGI International Creative
Team shares accumulated knowledge and experiences with
forward-thinking hairdressers across the globe.

OUR PRODUCTS ARE OUR TOOLS

TIGI products are vital for the consistent progress of TIGI
Education. Products enhance, amplify and intensify hairstyles,
enabling the hairdresser to work more effectively, creatively and
technically. Just as the work of the TIG! International Creative
Tearn is constantly updated, so the continual progression of the
TIGI brand allows hairdressers to maintain a fresh and dynamic
approach to their work.

Anthony's personal search for creative progression and perfection
led to the creation of TIGI. Having his own product range allowed
Anthony to achieve hairstyles that performed to the highest
standards. Inspired by the work they do everyday the TIGI
International Creative Team continues to push the development of
new products with a constant vision to drive professionalism and
artistry within global hairdressing.

“We totally understand what the professional hairdresser wants
and needs,” says Anthony Mascolo. “From our own perspective,
we use TIG| products to style and finish the hairstyles we create for
our own collections; they provide the starting point for education
through our Academy Collection and are vital to our seminar and
stage work.”

A PHILOSOPHY OF SHARING IDEAS THROUGH

ON-GOING TRAINING

From the very beginning of his career, Anthony Mascolo constantly
focused on communicating his techniques, concepts and ideas
with hairdressers across the globe. It was this passion that led
Anthony to form his first creative team and to open his first
academy. His founding principle is still relevant. “| firmly believe
that in sharing your latest ideas with others, you are forced to take
your own work to the next level,” says Anthony. “That is why we
constantly introduce our new ideas into courses.”
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TIGl is by hairdressers for hairdressers’ encompassing the vision,
knowledge and innate understanding of what hairdressers want
and need.

Eleven years ago, TIGI International Artistic Director, Anthony
Mascolo, created the TIGI International Creative Team. Over the last
decade the team has expanded across the globe. There are now
TIGI Academies in London, New York, Milan and Taipei, plus our TIGI
Learning Labs in Dallas and global regional education throughout
the world. The TIGI International Creative Team lies at the heart

of TIGI, creating, innovating, researching and sharing ideas. At all
major TIG| events, from international shows, to TIGl photo shoots,
the key team members come together as a major creative force.
Highly experienced in education, the team members also have
years’ of experience as salon hairdressers and as session stylists,
working on fashion shoots and international catwalk shows.
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Inspirational Youth has established itself as one of the most
respected and successful youth-training programmes in
hairdressing. Guided by TIGI Global Creative Director, Nick Irwin
and European Creative Director, Akos Bodi, together with other
senior members of the TIGI Creative Team, the training process
covers abroad aspect of creative instruction. This includes classic
and advanced cutting, colouring and styling, session styling,
presentation skills, model casting, photographic techniques and
working to camera.

Often described as ‘life changing'’ by Team members, Inspirational
Youth is an exciting journey. TIGI Inspirational Youth takes
education to a new level, delivering the next generation of
hairdressing stars. The ultimate finale to the training is to appear
at the TIGI Inspirational Youth Show.
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The TIGI Ambassador programme was created by TIGI to extend
the work of the TIGI Education Team delivering fantastic education
to salons. As a TIGl Ambassador you become part of an elite team
working across the globe.

To be a TIGI Ambassador requires commitment, discipline and
dedication.

Following an intensive selection and training programme, TIGI
Armbassadors share their valuable knowledge of TIGI products and
TIGI copyright@olour with salons teams working closely with TIGI
Account Managers under guidance from Ralf Boss, TIGI Regional
Education Director. TIGI Ambassadors are exceedingly important
and valued for their important work.
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Selected by Nick Irwin, the TIGI Session Team work behind the
scenes at fashion weeks. This successful training programme has
been running for 3 years giving team members

the opportunity to widen their creative skills beyond the salon.

TIGI Session Team members are selected for their classic dressing
skills, their ability to work under pressure and as a team. “For me
it's vital each team member has good classic dressing skillsand a
strong team ethic,” says Nick. “It's all about getting the job done
calmly, creatively and quickly. There's always tension backstage.
The designers are naturally on the edge, so it's important the
hairdressing team works totally professionally.”
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TIGI Creative Talent delivers world-class education throughout

the Americas. The highly trained teamn travels nationally to provide
regional serninars, in-salon training programmes, and corporate
shows; demonstrating cut, colour and styling technigues to
showcase. TIGI's current collections and innovation. TIG| Creative
Talent members also have the opportunity to be selected for
special events both nationally and internationally including
supporting the US and International Creative Team on seminars,
shows and special events such as Fashion Weeks and photo shoots.
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LONDON

The TIGI Academy in London is a natural space for learning, sharing
ideas, mentoring and delivering the core disciplines of hairdressing.
From cutting and colouring to styling and session work, the
Acaderny covers courses inspire hairdressers at all levels. Located
in South London, the TIGI Academy London is led by the TIGI
International Creative Team.

NEW YORK

Situated in SOHO the TIGI New York Academy is headed by
Thomas Osborn, TIGI US Education Director. Thomas has worked
with Anthony Mascolo for many years and he and his team work
with Nick Irwin, TIGI Global Creative Director on all US fashion
weeks, events and hair shows. Thomas and Richy Kandasamy, TIGI
US Technical Creative Director, and other senior team members,
also work on international photo collections and shows.

MILAN

This newly launched TIGI Academy is situated in the heart of Milan's
fashion district, an area where designers and photographers have
their studios. Marco lafrate, TIGI Italy Creative Director, heads the
team at the new Academy. Marco worked with Anthony Mascolo
in the UK for 13 years before returning to ltaly in 2013. Since his
return he has built a strong team whose members have worked
with him at Milan Fashion Week, as well as participating in shows
and seminars across Italy. Marco continues his role in the TIGI
International Creative Team, working with Anthony Mascolo, Nick
Irwin and Christel Lundqvist on key TIGI collection and brand
shoots and participates in international fashion weeks in London
and Paris, as well asin Milan.
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With TIGI world class education you can discover the full potential
of your salon team. Your team is the heart of your salon. Their
personalities and individual expertise are the key success drivers for
your business. To ensure they continually progress as hairdressers

it is crucial to put together an individual education programme for
each of your team, enabling them to grow above and beyond their
current level, achieving work goals and driving their potential.

Please use the following pages to assess and understand the
growth potential of your team. You may like to do this on your
own or work together with your TIGI Account Manager or TIGI
Education Specialist who will be happy to support you in creating
the optimal development journey for you and your salon team.

To create your individual education plan, please refer to the
calendar at the end of the Education magazine.
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Discover the full potential of your salon with TIGl education. Your
tearn members are the heart of your salon and their expertise is key
to the success of your business. Ongoing training and education is
the most powerful means to grow and improve their work levels,
their loyalty and their clientele. By creating an individual education
programme for each team member, they will be inspired to
improve their technical and creative level, achieving work goals and
improving their potential.

Using the TIGI Education Planner and the course calendar at the
end of this brochure, you can design a specific training programme.
Decide on your own, or your team member’s goal and put this
inthe right-hand ‘end goal’ column. Then select the courses
needed to attain this goal. Your TIGI Account Manager or TIGI
Education Specialist will be happy to help you create the optimal
developmental journey for you and your salon team.
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